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OVERVIEW
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My collaboration with creative 
director Abdias Laguerre of Lux 
Media & Marketing stands as a living 
testament to my philosophy: 
conversation creates collaboration 
creates art.

A crucial part of my role is knowing 
when to wield strategy as a tool to 
protect, translate, or amplify a 
creative vision. While Abdias dreamed 
in chords and colors as the project’s 
creative force, I served as the 
strategic translator, grounding each 
imaginative idea with structure 
designed to resonate, inspire, and 
drive both business and cultural 
impact. This work included managing 
content development, campaign 
strategy, social media promotion, and 
project management, while securing 
accurate press coverage, 
coordinating talent schedules, and 
communicating with stakeholders at 
every step of the process.

Read more here. 

https://www.aerahope.com/post/taming-creativity-case-study
https://www.aerahope.com/post/taming-creativity-case-study
https://www.aerahope.com/post/taming-creativity-case-study


CREATIVE



CREATIVE DIRECTION | 
MANNO BEATS ALBUM DEVELOPMENT
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ü Led concept development and creative direction for Grammy-
nominated producer Manno Beats’ debut album, market 
positioning, and campaign strategy across production to ensure 
both cultural resonance and commercial success upon release.



CREATIVE DIRECTION | 
HEINEKEN CARIBBEAN PORTFOLIO 
(PRESTIGE NATIONAL CAMPAIGN)
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ü Shaped the creative direction and execution of Prestige’s 
National Flag Day campaign, integrating culturally resonant 
storytelling into in-country video production despite political, 
logistical, and budget constraints, resulting in a 240% increase 
in audience engagement for Heineken Caribbean Portfolio. 

https://www.instagram.com/reel/CsYhVFxJbiv/?igshid=ZWI2YzEzYmMxYg==


CREATIVE DIRECTION | 
FATIMA ALTIERIE ARTIST RELAUNCH
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ü Served as Creative Director for creator Fatima Altieri’s debut music 
video following a career hiatus, leading concept development, on-set 
production, and post-production to drive 3M+ YouTube views and 
successfully reestablish her industry presence. 

https://www.youtube.com/watch?v=kfkXV0HrBC4


CREATIVE | 
MOODBOARDS 
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CREATIVE | 
MOODBOARDS CONT.
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STRATEGY



CREATIVE STRATEGY | 
PAON BLEU BRAND DEVELOPMENT & LAUNCH
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ü Spearheaded the brand identity, development, and deployment 
for the first-ever Caribbean-based blockchain fintech solution, 
leading to $200K in USAID investment matching. Continued with 
multicultural market research and audience education 
campaigns to drive investor engagement and early market 
adoption.



CREATIVE STRATEGY | 
PAON BLEU WEBSITE DEVELOPMENT
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ü Consolidated and streamlined the broader strategy into a cohesive, one-page website landing experience, 
visually showcasing the product offering while clearly communicating value, building trust, and encouraging 
early market adoption among investors and users.

https://www.paonbleu.ht/


CREATIVE STRATEGY | 
HEINEKEN CARIBBEAN PORTFOLIO 
(TORO & KINAMN NATIONAL CAMPAIGN)
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ü Directed end-to-end project management for simultaneous Heineken brand campaigns (Kinam, Toro), overseeing campaign strategy, 
production timelines and stakeholder communication to deliver high-performing campaigns from creative concept through final execution.



CAMPAIGN STRATEGY |  
HAITI X 2024 PARIS OLYMPICS
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ü Catalyzed a viral shift in Haiti's global narrative from historically overlooked to prominently recognized by deploying a context-driven communication strategy that 
yielded unprecedented digital engagement at the Paris Olympic Games (2M+ impressions per channel with recognition from The New York Times and GQ).



CAMPAIGN STRATEGY | 
FATIMA ALTIERI ALBUM & CONCERT PROMOTION
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V I E W  D E V E L O P E D  W E B S I T E  H E R E

ü Lead campaign and commercial strategy across subsequent releases over a three-year artist relaunch, 

optimizing performance-driven ad campaigns on TikTok, Instagram, and YouTube through creative testing, 

audience insights, and real-time data. This integrated approach culminated in Fatima Altieri’s highest-

grossing solo concert, exceeding industry benchmarks for content virality and audience engagement.

https://open.spotify.com/album/39aT6K4C2FjfDOOAHj6UMa?si=PUrYFB8cTtOBGlgC4xFfTg
https://www.olympiamontreal.com/en/show/fatima-altieri/
https://www.paonbleu.ht/


STRATEGY | 
SOCIAL MEDIA PROMOTION, SINGLE RELEASE
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ü Drive innovative social media campaigns, creating strategies and production plans for a renowned Haitian musician’s 
video releases, generating 2.1M+ and 6.4M+ views and setting new benchmarks in the Haitian Music Industry.

https://open.spotify.com/album/1jeiZpE7N0APOem2n5eAad?si=H39idMo_RrCpSxn6XDTO2A


STRATEGY | 
SOCIAL MEDIA PROMOTION, FILM RELEASE 
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ü Strategized and implemented strategic content plans for Sons & Daughters of Haiti’s indie 

film This Unexpected Love generating 70K+ social media impressions in the first week of 

launch to secure agency support for streaming network negotiations.

https://www.youtube.com/watch?v=9VrjJ6bA2Co


STRATEGY | 
WEBSITE DEVELOPMENT
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ü Consolidated strategy and copy to showcase the film’s 

production and cast, positioning the project through a 

website landing page designed to drive audience 

engagement from trailer to social media for both fans 

and production houses.

http://www.ulthemovie.com/


STRATEGY |
GO TO MARKET
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ü Synthesized audience engagement data to launch go-to-market 
strategies for 23 Atlanta-based entrepreneurs, establishing 
brand positioning and messaging frameworks to successfully 
deploy tailored, cross-platform campaigns.



STRATEGY 
BCG BRIGHTHOUSE
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ü Applied proprietary diagnostic frameworks to address 
foundational business challenges in close 
collaboration with marketing, product, and executive 
stakeholders, including leading cultural integration for 
a major merger and developing the digital brand 
strategy for John Deere’s AgTech division and talent 
acquisition campaign.

ü Led brand repositioning and integrated campaign 
strategies for organizations including John Deere, 
Alcoa, the VA, NCAA, Canadian National Railway, 
Stanley Black & Decker, and MTD Holdings, 
translating complex business objectives into clear, 
purpose-driven storytelling.

ü Produced the She Wonders podcast series, managing 
end-to-end content strategy to deepen engagement 
and elevate senior-level client conversations.

https://open.spotify.com/show/0j2qbvbWdxJh2cafFruhue?si=2588848020f347d0


CONCEPTS



CONCEPT | 
HAÏTI HAÜS X LA 2028 OLYMPICS
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ü Bridge creative ideation with global development goals by 
prototyping culturally driven launch initiatives using AI tools 
(DALL·E, Midjourney, Co-Pilot), including concepts like Haiti 
Haus, in advance of Haiti’s participation in the 2026 World Cup 
and the 2028 Los Angeles Olympics.



CONCEPT | 
MARTA X WORLD CUP 2026
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ü Leverage generative AI, data-informed insights, and multicultural fluency to 
prototype and pitch future-facing cultural launch concepts. Atlanta in 
Bloom proposes beautifying existing MARTA rail lines and stations to 
increase ridership among locals and tourists ahead of the 2026 World Cup. 
Concepts were pitched to MARTA’s Marketing team.



CONCEPT |
ENDING ERA FEATURE
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ü Developed visual lookbook for the proposed feature film Ending Era as a 
companion to the written manuscript, circulating it across industry channels as a 
development tool for ideation, positioning, creative dialogue, and feedback.



COPYWRITING



CREATIVE WRITING | 
THOUGHT LEADERSHIP
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ü Contributed to more than 10 thought leadership pieces as both a 
solo and collaborative writer, including a publication with BCG 

BrightHouse examining the role of purpose in the tech industry.

https://bcgbrighthouse.com/thinking/purpose-can-power-progress-in-the-tech-industry/


CREATIVE WRITING | 
‘A COLLECTION OF PLAYLISTS’
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ü Originated and authored A Collection of Playlists, a six-part 

blog series featuring curated playlists from 31 artists 
across the United States. Individually crafted editorial 

commentary, one-sentence descriptions, and personalized 

portraits for each artist’s 25-song submission.

https://www.aerahope.com/conversations


CREATIVE WRITING | 
PERSONAL STORYTELLING
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ü Wrote, edited, and pitched an original Olympic memoir alongside the Ending Era narrative and feature screenplay, demonstrating long-form 
storytelling across memoir, fiction, and film while translating personal and fictional narratives into development-ready IP aligned with creative, 
cultural, and commercial goals.



THANK YOU
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